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Physician Consumption of Professional Content 
Continuing education and staying abreast of the latest healthcare news and information is 
critical to physicians for providing optimal patient care. With physicians spending most of 
their days caring for patients, it is important for those who market and sell to healthcare 
professionals to understand how and when they are consuming professional content.  

Respondents were first asked, “On which channels do you find or consume professional 
content (check all that apply)?” Email and news tied for the top choice channels.

Knowing the time of day in which physicians consume professional content can be extremely 
useful in scheduling your marketing message. 

When asked this question, the responses were as follows:

And lastly, when asked “Which of the following types of professional content are you 
engaging with more now than you were 2-3 years ago?”  
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90% of physicians said they read professional content 
on a regular basis when they’re not at work.  

Weekday evenings were the most popular times 
physicians consumed professional content. 

About MedData Group: MedData Group provides a wide range of data solutions and demand 
generation programs for providers of pharmaceuticals, medical devices, healthcare technology, 
professional services, medical education, publishers and others looking to engage with 
professional healthcare audiences. We offer a full range of highly flexible, cost-effective data 
solutions as well as demand/lead generation programs. Our database of over 1.8 million healthcare professional records including 
email, digital ID, clinical behavior (Dx/Px) and dozens of other data fields is constantly being verified, enriched and updated to fuel 
your interactive marketing campaigns. Our suite of innovative solutions will help you reach and engage the right HCP audiences 
through the right channels.

Follow us on Twitter: @MedDataGroup #MedDataPoint   
Download this infographic at: www.meddatagroup.com/infographic-professional-content-2016

MedData Point Shares How Physicians Consume Professional Content
MedData Point is a market research program powered by MedData Group that collects and analyzes 
data to provide healthcare marketers with insights into the latest trends, technologies and perceptions 
in healthcare among physicians and other healthcare professionals and across a variety of specialties 
and practice sizes. The following survey data is reflective of 277 U.S. physicians.
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