
MedData Point is a market research program powered by MedData Group that 
collects and analyzes data to provide healthcare marketers with insights into the 
latest trends, technologies and perceptions in healthcare among physicians and 
other healthcare professionals and across a variety of specialties and practice sizes. 
The data below is reflective of 148 U.S. physicians. 

on Physician Reputation Management

Patients vs. Physicians: Opinions on 
Physician Reputation Management

From the mouths of physicians…
Other industry impacts include:

About MedData Group: MedData Group provides data solutions, demand 
generation, content marketing, for providers of healthcare technology, medical 
devices, pharmaceuticals, medical education and others looking to engage 
with hard-to-reach physicians and other healthcare professionals by using a 
fundamentally unique approach. Learn more about our services for healthcare 
marketers or contact us today. Sources

* The BrightLocal Local 
Consumer Survey 2014 Follow us on Twitter: @MedDataGroup #MedDataPoint   

Download this infographic at: www.meddatagroup.com/infographic-physician-reputation-management
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Greater opportunities to create or improve healthcare services  

Greater communication between patients, providers and payers 

Social media insights will be used as criteria for performance 
reviews and determining physician / provider compensation 57%
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Physicians share the largest impact that social 
media has had on their online reputation:
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Twice as many physicians in their 30s manage their online 
reputation compared with physicians in their 50s and 60s.

“Promote the 
dissemination of 
false and inaccurate
information”

Biggest impact physicians believe social media 
will have on the healthcare industry:

— HOWEVER —

47% of the patients say that the reputation 
of a doctor matters to them when choosing a 
new healthcare provider.*

Almost half of physicians surveyed do not actively 
manage their online reputation.

— HOWEVER —

More than half of physicians state that social media 
has had no impact on their online reputation.

35% of patients are reading online reviews before 
making decisions on which physician to choose.*

Top ways physicians manage their online reputation:
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Do not proactively manage reputation 

Promote positive reviews 

Manage a profile for physician(s)/practice on key social media sites 

Engage a service organization to help manage reputation 

Actively respond to comments on social media sites 

Proactively manage rankings on key sites like Health Grades and Vitals 

47%

Monitor reviews of physician(s)/practice and analyze feedback 20%
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16%

None of the above 29%

“I have received higher 

reimbursement in contract 

negotiations due to positive 

feedback on social media.”

“Further negatively 
impact patient-doctor 
relationship”


